


Objective
To establish Oats in the US consumer market as a tasty, 

versatile and healthy food ingredient that may be enjoyed at 
anytime of the day, and promote consumption.



3

US Females aged 24 to 64

Target Market

Females
Aged 24-64

in the
UNITED STATES








OatsEveryday.com



53 Delicious Recipes



Facebook



Engagement



Instagram



Current Performance Indicators
(AS OF NOV 27, 2017)

INDICATOR ACTUAL PROJECTED
oatseveryday.com pageviews 39,382 256,000

Facebook reach 2,094,268 555,000

Facebook followers 17,257 33,000

Facebook actions 370,933 275,000



Website Demographics



Facebook and Instagram Demographics



INCREASE
Page Views

Objectives for Second Half

INCREASE
Facebook
Followers

INCREASE
Engagement
with Younger
Demographic

1 2 3



Develop 
52 recipes for 

weekly release.

Continue to build 
Brand Awareness 

and Audience

Develop 
Strategic 

Partnerships

A B C
Objectives for Phase 2
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