MEXICO

For 2022, the data was obtained from the Global Trade Tracker (GTT). We know the statistics from Mexico are no longer being
reported in the same manner. The GTT numbers imply that only 1/3 of the total movement to Mexico is being reported by the
Mexican government. Based on numbers from the GTT, Canada was able to move a further 28 million kgs beyond that which was
reported on by the Mexican government. We do note that Australia has taken the lion’s share of the market as Australia had a good
crop and Canada had experienced a significant drought in 2021, which prevented Canada from having any product available to
supply to this market. Australia now holds 45% of the market share, while Canada accounts for 15% of the market share. For the
first time, we are seeing the category “Countries not Specified” from the Mexican government numbers. Unfortunately, there is no
further insight into how this category and associated numbers were obtained. Canada was the lead exporter of ‘Groats and meal of
oats and pellets of other cereals (including oats)’ to Mexico, accounting for 98% of the total exports in this category. Canada was
also the lead exporter of ‘worked grain of oats’ to Mexico, accounting for 68% of the total exports in this category. The main export
category ‘oats other than seed’ accounts for 73% of the total exports to Mexico, the majority of which is supplied by Australia. Chile
has also returned to the market, with significantly higher exports to 2021. For the first time since September 2021, we see ‘groats
and meal of oats and pellets of other cereals (including oats)’ being reported on. Overall, oat exports to Mexico have increased and
are higher than in previous years.
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The 2022 Mexico—Avena Canadiense campaign exceeded all set KPIs in December 2022, prior to the close of the 2021-2023
grant cycle. As of the end of December 2022, on average, the campaign reached over 3.3 million Mexican consumers each month.
As of December 31, 2022, the Key Performance Indicators (KPIs) for the 2021-2023 campaign were:

ACTIVITY TARGET # ACTUAL # KPI (% OF TARGET)
Reach/Circulation/Readership 375,000 387,543 Achieved by 103%
Website & social media views 70,000,000 72,413,774 Achieved by 103%

This marketing project was funded by POGA and through the Agriculture and Agri-Food Canada (AAFC) AgriMarketing Program.

JAPAN

For 2022, data was obtained from the Trade Statistics of Japan website. It is evident that there are major problems with supply from
Canada. Overall, Canada accounts for only 15% of the market share. The highest exports from Canada were raw oats which
accounted for 27% of exports in this category. For the first time since 2017, Australia has become the main overall exporter to Japan
with 61% of the market share. Australia is the leading exporter in all four categories. Overall oat exports to Japan have continued to
increase and are the highest on record with an increase of 13 million kgs of imported oats from 2021. The USA, China, Finland, and
UK remain relevant players in the market, with slightly higher exports to 2021, apart from the USA and China whose exports have
declined slightly. Latvia’s exports of worked grains have increased from previous years and are comparable to that of Canada.
Compared to 2021, Canada has seen a significant decline of around 39% of oat exports to Japan while Australia has more than
doubled their total exports to Japan.
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https://www.customs.go.jp/toukei/srch/indexe.htm
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The 2022 Japan—Kanadanootsumugi campaign exceeded all set KPIs in August 2022, prior to the close of the 2021-2023 grant
cycle. As of the end of December 2022, on average, the campaign reached over 1.3 million Japanese consumers each month. As of
December 31, 2022, the Key Performance Indicators (KPIs) for the 2021-2023 campaign were:

ACTIVITY TARGET # ACTUAL # KPI (% OF TARGET)
Reach/Circulation/Readership 3,000 3,505 Achieved by 116%
Website & social media views 10,000,000 28,406,856 Achieved by 284%

This marketing project was funded by POGA and through the Agriculture and Agri-Food Canada (AAFC) AgriMarketing Program.

CANADA



The volume of oats consumed in Canada increased steadily from 1.7 MT in 2014/15 to a high of 2.4 MT in 2019/20. In 2020/21
there was a slight decline in the consumption of oats and in 2021/22 there is a further decline with only 1.9 MT of oats consumed.
Fortunately, in 2022/23, reports until December 2022 indicate that oat consumption in Canada has increased to as high as 2.9 MT.

3.50
3.00
2.50
2.00
1.50
1.00
0.50

0.00
2014/15 2015/16 2016/17 2017/18 2018/19 2019/20 2020/21 2021/22 *2022/23
(Dec)

Source: USDA’s Grain: World Markets and Trade, January 2023

The 2022 Canada—Oats Everyday campaign exceeded all set KPIs in August 2022, prior to the close of the 2021-2023 grant cycle.
As of the end of December 2022, on average, the campaign reached over 2.7 million Canadians each month. As of December 31,
2022, the Key Performance Indicators (KPIs) for the 2021-2023 campaign were:


https://apps.fas.usda.gov/psdonline/circulars/grain.pdf

ACTIVITY TARGET # ACTUAL # KPI (% OF TARGET)
Reach/Circulation/Readership 50,000 68,962 Achieved by 137%
Website & social media views 36,000,000 57,862,131 Achieved by 160%

These marketing projects were funded by POGA and through the Agriculture and Agri-Food Canada (AAFC) AgriMarketing Program.
A portion of the Canada campaign is also supported by Ag Action Manitoba Program for Industry Organizations which is funded by
the governments of Canada and Manitoba.



